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Kayo Chang Black, founder

By creating sto-
ries for pre-loved 
jewellery, 
Parampara aims 
to empower Sri 
Lankan culture 
while promoting 
circular sustain-
ability.
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MoodBoard.
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The founder of Parampara, Kayo Chang 
Black, is a Taiwanese Canadian writer. In 
December 2019, she moved to Sri Lanka 
with her husband, Derek. Inspired by the 
intricate bridal jewellery found in an 
antique shop, she started to read about 
the elaborate wedding rituals in Kandy, 
the ancient capital of Ceylon (as Sri 
Lanka was known until the end of British 
rule in 1948).  

Kayo became enamoured with Sri Lanka 
and devoured anything and everything 
about its history and culture. To 
supplement her readings, she spoke to 
many Sri Lankan women during her 
explorations around the island. These 
conversations, along with the knowledge 
she gained from books, became the 
foundations of many stories. The result is 

Parampara—a platform that combines 
Kayo’s love of jewellery, travelling, and 
storytelling.   

The aim of Parampara is to share stories 
from Sri Lanka through its jewellery. Join 
us as we guide you through Sri Lanka’s 
stunning landscapes, diverse cultures, 
and complex history.

The moodboard worked to blend parts of 
the complex history along with the more 
positive energy of the brand so that key 
cultural highlights origianting from Sri 
Lanka would be elevated over the 
centuries of colonial explotation. Product 
photography would give nods to legends 
of Lionel Wendt while bringing a uniquely 
joyful celebration of Sri Lanka’s 
emergence as a South Asian Leader.  
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Logo. 
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The logo was designed to reflect and 
compliment the illustrations, 
photographs, stories, and represent as 
much of the cultural components as 
possible. The icon represents the island, 
jewellery, and gemstones that are so 
prevelant on the island and in the region. 
The icon is designed to the same height as 
a letter ‘O’ would be if it appeared in the 
logotype and the weight of the strokes is 
equal to the hairlines of the logotype to 
help create unity between the icon and 
logotype. The icon can be used alone or in 
combination with the logotype, but needs 
to adhere to the lock-up examples 
provided in the guidelines. The icon was 
also designed to be a story conclusion 
symbol (endmark) that is often used in 
literary publications and journals. For 
this use it is vital to use the optically 
corrected endmark for this purepose.  

Chatoyer by Sweetest Goods was 
selected as the backbone of the 
Parampara Logotype because of its 
design and associated use surrounding 
luxury goods and experiences. Although 
major modifications were made to resolve 

the figure/ground relationship and to 
help better reflect shapes and letterforms 
routinely found in jewellery shops 
throughout south Asia. Major alterations 
between the typeface and the logotype 
can be seen in the correction of the 
weights to the custom small caps to 
balance with the uppercase letterforms. 
The use of the custom small caps were 
employed to help western audiences in 
pronouncing the brand name. This 
further helps to reduce the overall width 
of the logotype to a more usable form 
with the relatively long brand name. Key 
alterations to the letterforms can be seen 
in the bowls of the P’s and the R’s to 
reflect cultural letterforms and to balance 
the swash tails of the R’s in creating the 
logotype. The logotype can be used alone 
or in combination with the icon as long as 
it is in alignment with the lock-up 
examples. 

Logotype

Icon

EndmarksIcon
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Lock-ups of the icon and logotype should only be 
aligned in two primary ways. The primary use of 
the lock-up should be with the Icon set to the size 
of what a capital ‘O’ would be equivelent to in 
character height, if it existed in the logotype. This 
is then optically aligned with the logo forming a  
 “box” (depicted in red) between the icon and the 
 ‘M’ in the logotype. This moves the icon slightly 
left of mathematical center (depicted in red) to 
create a more harmonious alignment. The 
secondary lock-up allows the icon and the 
logotype to be used in a step-n-repeat manner. 
The icon retains the same methodology for sizing 
as in the primary but rests where the ‘O’ would 
sit on the baseline. It is kerned as if if were a 

letter to fit with the other letterforms in 
the logotype.

In the lock-up, dop not alter the scale of 
the icon or the logotype independently of 
each other as this will destroy the 
relationship between the two objects. 

As is the case in most logos, it should not 
be manipulated in the typical ways. Do 
not stretch the Horizontal or the vertical 
independently of each other as it should 
always maintain a fixed ratio. Do not 
warp the logo in any way unless 
appropriate in a comon sense form.      

Primary lock-up with minimal tolerance of crop

Icon optically centered
and aligned with the ‘M’

Secondary lock-up with minimal tolerance of crop
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The typography was selected, not only to 
align the brand with leading jewellery 
brands, but also reflect the cultures of 
greater south Asia while nodding to the 
heavy influence of the hand painted signs 
that still adorn the jewellery shops and 
other stores in this region. South Asian 
countries such as Sri Lanka, Nepal, India 
and others still have a vibrant hand 
lettering and hand painted sign culture 
that we wanted to elude to in the 
typography that we used in all aspects of 
our visual communication.

Although Chatoyer was used in the 
development of the logo with some 

modifications, it should not be used in any 
other form of communication, except in 
the potential creation of a sister brand or 
subbrand. These are the only acceptable 
uses of this font for any Parampara 
touchpoint. 

Carentro was selected for headlines and 
nameplates for the curated pieces of 
jewellery to continue reflecting the 
handmade lettering that can be found in 
the origin areas of our currated pieces. 

Adobe Garamond is used for print and 
Minion Pro for digital were used to 
balance the bold logotype and headline 

typography while still maintaining the 
handmade feel that is evident through the 
remnants of calligraphy in both of these 
classic fonts. This most clearly can be 
seen in the entrance and exit strokes of 
both fonts. 

Orpheus Pro is used in the digital format 
to replace the use of Carentro Regular in 
headlines and pullqoutes as it works well 
as both a replacement and a 

complimentary component to the print 
editions. That is not to say that Orpheus 
Pro could not find an appropriate use in 
the print or physical environment, but for 
now we highly recomend the use of 
Carentro Regular in these scenarios.    

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo 
PpQqRrSsTtUuVvWwXxYyZz 12345678
Minion Pro, Adobe, Robert Slimbach

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPp 
QqRrSsTtUuVvWwXxYyZz 1234567890
Garamond Pro, Adobe

AABBCCDDEEFFGGHHIIJJKkLLMMNn 
OOPPQQRRSSTTUUVVWWXXYYZZ 
Carentro Regular, Sarid Ezra

aAbBc
Chatoyer Regular, Sweetest Goods



Parampara
Typography
typography while still maintaining the 
handmade feel that is evident through the 
remnants of calligraphy in both of these 
classic fonts. This most clearly can be 
seen in the entrance and exit strokes of 
both fonts. 

Orpheus Pro is used in the digital format 
to replace the use of Carentro Regular in 
headlines and pullqoutes as it works well 
as both a replacement and a 

complimentary component to the print 
editions. That is not to say that Orpheus 
Pro could not find an appropriate use in 
the print or physical environment, but for 
now we highly recomend the use of 
Carentro Regular in these scenarios.    

THE QUI
Carentro Regular, by Sarid Ezra, 96 pts

ThE Quick B
Carentro Regular, by Sarid Ezra, 60 pts

ThE Quick BROwN fO
Carentro Regular, by Sarid Ezra, 36 pts

�e quick brown fox jumps over the lazy dog.
Garamond Pro, Adobe, 22 pts

�e quick brown fox jumps over the lazy d
Orpheus Pro Bold, by Kevin King and Patrick Gri�n, Canada Type

�e quick brown fox jumps
Orpheus Pro Bold, by Kevin King and Patrick Gri�n, Canada Type

�e quick brown fox jumps over the lazy dog. �e quick brown
Garamond Pro, Adobe, 16 pts

�e quick brown fox jumps over the lazy dog. �e quick brown fox jumps over the lazy dog. �e
Garamond Pro, Adobe, 10.5 pts
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The color palette had to reflect the 
colorful nature of the cultures that it 
would represent. Although the brand was 
originated in Sri Lanka, it is meant to 
reflect the cultural neighbors of South 
Asia. The primary colors of inspiration 
were taken from the Sri Lankan Flag that 
represents the Sinhalese Buddhists, 
Tamil  Hindis, Muslims, and Christians 
that make up the vibrant life blood of Sri 
Lanka. Other sources of inspiration come 
from both the Buddhist and Hindi 
relegions, especially the more Tamil north 

section of Sri Lanka. These northern 
districts are some of Kayo’s favorite 
places in Sri Lanka that not too many 
people have had the opportunity to visit: 
Ja�na and Trincomole. Other sources for 
the colors came from the natural 
beaughty of Sri Lanka from the water 
surrounding the island, jungle, 
lowcountry and upcountry — the colors 
were carefully selected to represent the 
vibrance and beauty of the people that live 
in this region. 

PANTONE™ 485C
RGB: 232, 31, 15
CMYK: 3%, 98%, 100%, 1%
HSB: 4º, 94%, 91%
HEX: #E81F0F

PANTONE™ 212C
RGB: 250, 99, 163
CMYK: 0%, 77%, 2%, 0%
HSB: 335º, 60%, 98%
HEX: #FA63A3

PANTONE™ 654C
RGB: 209, 95, 43
CMYK:  100%, 84%, 31%, 17%
HSB: 209º, 95%, 43% 
HEX: #053B6E

PANTONE™ 555C
RGB: 33, 128, 92
CMYK: 84%, 27%, 76%, 12%
HSB: 157º, 74%, 50%
HEX: #21805C

PANTONE™ 123C
RGB: 245, 194, 36
CMYK: 4%, 23%, 96%, 0%
HSB: 45º, 85%, 96%
HEX: #F5C224

PANTONE™ 3252C
RGB: 0, 204, 204
CMYK: 67%, 0%, 27%, 0%
HSB: 180º, 100%, 80% 
HEX: #00CCCC

Parampar
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vintage 
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Parampara 
Primary Colors.
The brand’s primary colors best 
represent the ideas of the brand and how 
it connects to both the country of Sri 
Lanka as well as the cultures represented 
in the region. Just as the Sri Lankan flag 
represents each of the amjor cultures in 
its design, Parampara wants to give a 
similar nod to the many cultures that it 
will actively work to deepen its connection 
with the rest of the world. 

PANTONE™ 485C
RGB: 232, 31, 15
CMYK: 3%, 98%, 100%, 1%
HSB: 4º, 94%, 91%
HEX: #E81F0F

PANTONE™ 212C
RGB: 250, 99, 163
CMYK: 0%, 77%, 2%, 0%
HSB: 335º, 60%, 98%
HEX: #FA63A3

PANTONE™ 555C
RGB: 33, 128, 92
CMYK: 84%, 27%, 76%, 12%
HSB: 157º, 74%, 50%
HEX: #21805C

PANTONE™ 123C
RGB: 245, 194, 36
CMYK: 4%, 23%, 96%, 0%
HSB: 45º, 85%, 96%
HEX: #F5C224
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Our illustration style was supported at 
the onset of our beginning in that we hired 
illustrators and visual artists that already 
created work that was reflective of our 
brand and culturally aligned with our 
unique experience that Parampara 
provides. Two of these illustrators were 
Ellie Suh, working from Hong Kong 
illustrating sililar lifestyle brands and 
Chaaya Prabhat, a Tamil illustrator 
working from Channai, India. Both artists 
are known for interesting representations 
of clutural relevance and beautiful 

depictions of strong female figures. 
Working with other like minded creatives 
will be a continued hallmark of the brand 
in that each capsule collection will have a 
featured experience that comes with a 
one of a kind artwork that visually 
represents the story of the selected 
artifact.   
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The photography style for the lifestyle 
shots versus the eCommerce are very 
contrasting. Lifestyle photography 
should better reflect the moodboard and 
nods to Lionel Wendt’s sexualyzed ideas 
of Sri Lankan men, as he is an 
iconograpohic representation of Sri 
Lankan photography. Shot with one key 
light softbox to the top-right of the model 
with a fill light opposite. E-Commerce 
Style: Primary lights using rim lighting on 
white plexiglass with a kicker light held 
approximately 45 degrees above and o� 
to one side from the object without 
casting a reflection of the light. The idea 
is to better reflect our product category 
while allowing the lifestyle photography to 
distinguish and fully reflect the brand. 
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Stationary. 
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The stationary and Business cards work 
to extend the repeated pattern that was 
produced for the packaging while taking 
advantage of our colorful palette to bring 
more life to the collatoral and give a 
broader choice for use either through 
notepads, thank you cards, postcards,etc. 

Users should not feel that they are limited 
with options and are encouraged to 
explore ways to liven up this patern. The 

The A5 stationary cards will be notecards 
that can allow for more personal 
messages of gratitude etc. 

A4 Stationary
Back Side, Plain Front

Paper Weight
180 gsm white

A5 Notecards
250 gsm white

paramparajewellery.com



Parampara
Business Cards.
The business cards, although should be 
used sparingly should continue 
leveraging the brand assets when 
appropriate. Although the owner and 
founder are the only expected users of 
these, one should not be limited with a set 
design as long as it adheres to the brand 
guidelines. Like the stationary, users 
should not feel that they are limited with 
options and are encouraged to explore 
ways to liven up the brand experience. 

As with any luxury touchpoint, such as 
Parampara, exquisite handing with 
typography should be spent crafting a 
luxury experience in all facets of the 
design.    

88.9 mm

50
.8

 m
m

Back Side

Alternative

Card Dimensions
88.9 x 50.8

Paper Weight
300 gsm white

Color Format
CMYK

Front Side
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Alternative

KAYO ChAnG BlACk
Owner and Founder

hello@paramparajewellery.com
+  -
    paramparajewellery
    helloparamparajewellery
P     J    .C 

KAYO ChAnG BlACk
Owner and Founder

hello@paramparajewellery.com
+  -
    paramparajewellery
    helloparamparajewellery
P     J    .C 
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Packaging the Story.
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The packaging along with any luxury 
experience is crucial in re-emphasizing 
the purchase decision. With this, the 
packacking will include the beautifully set 
one of a kind story in a trifold keepsake, a 
handprinted cloth storage bag, and a 
handwoven protective sleeve to artfully 
and safely store the piece of jewellery. 
Along with these items will be the fully 
biodegradable book mailer that uses no 
ink and is fully home compostable. 
Signature pieces will have a 
one-of-a-kind illustration or other piece 
of art that visualizes the unique stories 
that come with each piece. 

Parampar

a is a 

luxury 

platform 

that o�ers 

vintage 

and 

antique 

jewellery 

from Sri 

Lanka.

Kandyan Style Garnet Bracelet, ~

For as long as Layoni can rememver, she looks 
different than everyone in her village. Unlike her 
siblings who have glowing, chocolate skin—hers is 
the shade of caramel. Her eyes, though a rich cacao 
brown like others, have flecks of gold in them. She 
hates them, especially when the village children 
teased her, “Goda Suddha! Goda suddha!”

Layoni burst into tears and dashed home to her 
mother. “Amma, I don’t want to be a goda suddha!” 
She cried into her mother’s lap.

 “Don’t be sad, my child,” Lechchami said as she 
comberd through her daughter’s chesnut hair, two 
shades lighter than her own. “One day, your suda 
amma will come for you.”

 “Who’s my suda amma, Amma?”

 “She’s the pretty white lady living there,” Lechchami 
said, pointing to the tea estate up in the hills.

Layoni has been inside her room for several days 
now. Ever since she noticed blood on her underwear, 
she has been confined to her bedroom. Only her 
mother and her sisters visit her each day. When she 
goes to the bathroom, Lechchami covers Layoni head 

LAyONi
to toe with leftover white fabric from her school 
uniform, as her father and brothers are barred from 
seeing her. During the long, lonesome hours, Layoni 
looks at herself in the mirror and wonders what her 
sudu amma looks like/ Does she hve blond ringlets 
and blue eyes, like the one in the movie poser 
plastered on the village kade wall, where she 
sometimes runs errands for her mother?

After seven days, Lechchami gives Layoni a bath 
scented with jasmine. After the bath, she hands 
Layoni a new floral print dress that she had spent 
hours making before the sewing machine. After 
decorting he daughter’s hair with more jasmine 
blossoms, she presents Layoni with a box with a bow 
on top. “Your suda amma sent this for you.”

Layoni opens the box and finds the most beautiful 
thing she’s laid her eyes on—a silver bracelot with 
sparkling garnets nestled on intricate metalwork. She 
looks at her mother in surprise. 

 “When you were born, your sudu amma was scared 
because you didn’t look like her. She gave you to me 
until she can find a way to be with you,” Lechchami 
says. “But you see, your sudu amma still remembers you. 

When she learned that you have become a woman, she 
sent you this gift.”

 “�ank you, Amma,” Layoni says, admiring the 
bracelot on her wrist, twisting it this way and that to 
allow each gem to catch the sunlight.

 “Now, let’s leave this room—I’ve prepared a special meal 
and invited the neighbors to celebrate!” Lechchami 
announces as she opens the door. �e aromas of 
ambulthiya, a fragrant fish curry waft into the room.

Layoni skips out of the room into the yard. her 
sisters and the neighbourhood girls surround her, in 
awe of the new bauble dangling on her wrist.

By creating stories for pre-loved jewellery, Parampara 
aims to empower Sri Lankan culture while 

promoting circular sustainability.

LAYONiP       J       . C  

Parampara is a luxury platform that offers vintage 
and antique jewellery from Sri Lanka and South 

Asia. Each jewellery piece has a name and is paired 
with a short story about the woman (or man) who 

might have owned it.

Circular sustainability
To acquire products from Sri Lankan vendors fairly 
and sustainably, which limits the consumption of 

resources as well as the production of waste. 

Respect for culture
To represent Sri Lankan culture with care and 

dignity. All accompanying short stories are 
thoroughly researched and vetted.  

Community focused
To build a community of travellers, historians, and 
vintage fashionistas through the love of culture and 

jewellery.
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Packaging.
The compostable book mailer will be 
made with recycled card stock and be 
laser etched so that no inks are of 
concern to the home compster. Each of 
these will have areas laser cut to hold the 
keepsake storey, the handwoven storage 
case, and the printed storage bag.
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By creating stories for pre-loved jewellery, 
Parampara aims to empower 

Sri Lankan culture while promoting 
circular sustainability.

paramparajewellery.com

By creating stories for pre-loved jewellery, 
Parampara aims to empower 

Sri Lankan culture while promoting 
circular sustainability.

paramparajewellery.com

Laser cut and etched
book packaging



Ellie Suh, Art Director
Branding, Illustrations, Icons, Pattern Assets
elliejsuh@gmail.com
suh-ellie.com

Derek Matthew Auxier Black, Designer
Collatoral, Packaging, Logotype, Guidelines, Photography
dmablack@gmail.com
dmablack.xyz

Designed by: 


